
Paper
submissions
are welcome!

The VHB is seeking the submission of high qual-

ity articles for BuR – Business Research, a peer-

reviewed open access journal for business research. 

The electronic format of the journal allows innova-

tive content and reader involvement not possible 

in a printed journal; such as immediate electronic 

access to data sets, software, Java applications, 

interactive graphics, multimedia applications, hy-

pertext links, and full-text searches. Downloads 

of full issues of the journal and single articles are 

free of charge. Its open access design facilitates 

the rapid worldwide dissemination of the latest 

research. We guarantee a fast-track review process 

whereby each author who submits an article will 

receive a decision letter within 10 weeks; after two 

rounds of review the articles will be either accepted 

or rejected.

Please submit your best work to BuR – Business 

Research.

Visit www.business-research.org

for further information about submitting manuscripts.

Papers About the Journal Issues Abstracting and Indexing Infos

BuR – Business Research is published in issues. 

Articles accepted for publication will be accessible 

in the Early View Section immediately after their 

final acceptance. An E-Mail Alert Service notifies 

interested readers about the publication of the lat-

est issue.

10
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2
rounds

submission of papers
(www.business-research.org)

fast review process two rounds of review

free multilevel online distribution

» BuR is free:  Readers have free access to all 

articles and supplemented material.

» BuR offers fast publication: It guarantees a 

review of a maximum of ten weeks with a definite 

decision after a maximum of 2 rounds. Accepted 

papers will immediately appear in a preview 

section before integrated into issues. 

» BuR is widely disseminated:  Papers can 

be downloaded by everybody in the world. BuR 

will be indexed by major databases, and articles 

can also be found through search engines like 

Google. 

» BuR makes research internationally vis-
ible:  The authors get high visibility with a higher 

chance to get cited compared to traditional pro-

prietary journals. 

» BuR is financially supported by  DFG, Ger-

man Science Foundation.

» BuR is an electronic journal:  This allows for 

the publication of not only text but also videos, 

spreadsheets, data sets. 

» BuR is broad:  The journal’s broad scope is 

designed to cover both traditional fields of busi-

ness administration and cross-functional, mul-

tidisciplinary research that reflects the complex 

character of business problems. 

» BuR is long-term preserved:  BuR is hosted 

by USB Köln. Being part of the library collection, 

the journal falls under the preservation scope of 

a major research institution, thus guaranteeing 

long-term preservation of the journal content.

Call for Papers

ABI/Inform (Proquest)
proquest.umi.com/login

Base (Bielefeld Academic Search Engine)
www.base.ub.uni-bielefeld.de

Business Source (EBSCO)
search.ebscohost.com

EconBiz
www.econbiz.de

Econis
www.econis.eu

SSRN
www.ssrn.com

WISO
www.wiso-net.de

The journal will provide citation informa-
tion from Google Scholar, Proquest and 
EBSCO.
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